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Education Information

Doctorate, Anadolu University, Institute Of Social Sciences, Department Of Business Administration, Turkey 2012 - 2016
Postgraduate, University of Leicester, Msc Marketing, United Kingdom 2009 - 2011
Undergraduate, Uludag Universitesi, Mithendislik-Mimarhk Fakiiltesi, Endiistri Mithendisligi B61iimii, Turkey 1999 - 2003

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, YENIDEN URETIM VE PAZARLAMA: TUKETICILERIN YENIDEN URETILMI$ URUNLERi SATINALMA
NIYETLERININ ARASTIRILMASI, Anadolu Universitesi, 2016

Postgraduate, An investigation into Turkish internet users' online apparel buying intentions, University Of Leicester, Msc
Marketing, 2010

Research Areas

Social Sciences and Humanities, Marketing

Academic Titles / Tasks

Assistant Professor, Sivas Cumhuriyet University, iktisadi Ve Idari Bilimler Fakiiltesi, isletme Béliimii, 2019 - Continues
Research Assistant, Sivas Cumhuriyet University, Iktisadi Ve idari Bilimler Fakiiltesi, isletme Béliimii, 2010 - 2019

Courses

Uluslararasi Pazarlama, Undergraduate, 2019 - 2020
Uretim Yoénetimi I, Undergraduate, 2019 - 2020
Stratejik Marka Yonetimi, Postgraduate, 2019 - 2020
Pazarlama ilkeleri, Undergraduate, 2018 - 2019



Pazarlama Arastirmasiy, Postgraduate, 2018 - 2019

Pazarlama Aragtirmasiy, Postgraduate, 2018 - 2019

Pazarlama ilkeleri, Undergraduate, 2018 - 2019

Pazarlama Teorisi, Doctorate, 2019 - 2020

Uretim Yoénetimi II, Undergraduate, 2018 - 2019

Uretim Yénetimi II, Undergraduate, 2018 - 2019

Uretim Yoénetimi I, Undergraduate, 2019 - 2020

Uluslararasi Pazarlama, Undergraduate, 2019 - 2020

Stratejik Marka Y6netimi, Postgraduate, 2019 - 2020
Pazarlama ilkeleri, Undergraduate, 2016 - 2017

Uluslararasi Pazarlama Y6netimi, Undergraduate, 2017 - 2018
Tiiketici Davranislari, Undergraduate, 2017 - 2018
Uluslararasi Pazarlama Y6netimi, Undergraduate, 2017 - 2018
Pazarlama ilkeleri, Undergraduate, 2016 - 2017

Uretim Yénetimi II, Undergraduate, 2016 - 2017

Tiiketici Davraniglari, Undergraduate, 2017 - 2018

Uretim Yénetimi I, Undergraduate, 2016 - 2017

Uretim Yénetimi II, Undergraduate, 2014 - 2015

Articles Published in Other Journals

I. EXAMINATION OF BRAND IMAGE IN NON-PROFIT ORGANIZATIONS AND CLUSTERING OF TURKISH

RED CRESCENT DONORS
Kutlu M. B, Ekici Ozcan N.
KAFKAS UNIVERSITESI IKTiSAD] ve IDARI BILIMLER FAKULTESI DERGISI, vol.14, no.28, pp.542-562, 2023 (Peer-
Reviewed Journal)

II. Experienced Product Quality and Brand Loyalty: Mediating Role of Customer Satisfaction
Tunahan C., Kutlu M. B.
EGE ACADEMIC REVIEW, vol.23, no.2, pp.185-202, 2023 (ESCI)

IIl. Kompozit Modeller i¢in Olgiim Degismezligi (MICOM): Online Marka Savunuculugu Olgeginin Tiirkiye
ve Afganistan i¢in Karsilastirmasi
Kutlu M. B, Sagir S., Aminzai H.
Uluslararasi fktisadi ve idari Akademik Arastirmalar Dergisi, vol.2, no.2, pp.49-66, 2022 (Peer-Reviewed Journal)

IV. Diirtiisel Satin Alma, Tutumluluk ve Sorumluluk Baglaminda Gida Israfinin incelenmesi
KUTLU M. B,, ISCAN 1.
Malatya Turgut Ozal Universitesi Isletme ve Yénetim Bilimleri Dergisi, vol.3, no.2, pp.62-75, 2022 (Peer-Reviewed
Journal)

V. A Trait-Based Consumer Segmentation for Food Waste Reduction Campaigns
KUTLU M. B.
Social Marketing Quarterly, vol.28, pp.130-146, 2022 (ESCI)

VI. MAPPING MULTIPLE BRAND-CELEBRITY CONGRUENCE WITH OVERALS: AN EVIDENCE FOR THE
MEANING TRANSFER MODEL
Kutlu M. B.
Journal of process management and new technologies, vol.10, no.1-2, pp.33-51, 2022 (Peer-Reviewed Journal)

VII. Relationship Among Consumer Disgust Sensitivity, Risk Aversion and Brand Loyalty: A Trait-based

Approach
Kutlu M. B.
e-Cumhuriyet Universitesi Iktisadi ve Idari Bilimler Dergisi (elektronik), vol.20, no.2, pp.212-229, 2019 (Peer-
Reviewed Journal)

VIII. Religion and Entrepreneurship: an Exploratory Research on Young Turkish Entrepreneurs



IX.

XL

OZKAN A. M, KUTLU M. B.

Journal of Current Researches on Business and Economics, vol.7, no.2, pp.359-372, 2017 (Peer-Reviewed Journal)
ARAC ROTALAMA PROBLEMININ TASARRUF ALGORITMASI ILE ¢OZUMU: SIVAS’TA BIR EKMEK FIRINI
ICIN UYGULAMA

Ulutas A., Bayrakeil A. 0., Kutlu M. B.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.18, no.1, pp.185-197, 2017 (Peer-Reviewed Journal)
Algilanan Risk ve Tiiketici Etnosentrizm Egiliminin Yerli Marka Cep Telefonlarina Yénelik Tutum
Uzerinde Etkisi

KUTLU M. B., KAGNICIOGLU C. H.

Pazarlama Teorisi ve Uygulamalari Dergisi, vol.3, no.1, pp.23-53, 2017 (Peer-Reviewed Journal)

Modelling consumer behaviour for remanufactured products

KUTLU M. B., KAGNICIOGLU C. H.

International Journal of Social Sciences and Education Research, vol.1, no.4, pp.1053-1069, 2015 (Peer-Reviewed

Journal)

Books & Book Chapters

L

IL

11

IV.

YENIDEN URETIM SiSTEMINDE PAZARLAMANIN OYNADIGI ROLLER

Kutlu M. B,, Kagnicioglu C. H.

in: SOSYAL BESERI VE IDARI BiLIMLER ALANINDA ULUSLARARASI ARASTIRMALAR XII, Dog. Dr. iclal Uniivar,
Editor, Egitim Yaymnevi, Konya, pp.69-86, 2023

The Role of Consumer Impulsivity and Self-Efficacy on User Manual Behavior

KUTLU M. B.

in: Using Self-Efficacy for Improving Retention and Success of Diverse Student Populations, Herron Jeffrey, Editor,
IGI Global, pp.272-292, 2023

Tiirkiye’de Gergeklestirilen Kalite Fonksiyonu Gé¢erimi Arastirmalarinin Miisteri Sesi A¢isindan
Incelenmesi

KUTLU M. B.

in: SOSYAL, INSAN VE IDARI BILIMLERDE YENILIKCI CALISMALAR, Saribas Serap, Akkus Turgay, Editor, Duvar
Yaylary, pp.643-672, 2023

Tiiketici Neotenisinin Uriin Tasariminin Degerlendirilmesine Etkisi

KUTLU M. B.

in: Sosyal Bilimler Uzerine Arastirmalar - IV, Bayram Ali Turan, Editor, Ozgiir Yaym Dagiim Ltd. Sti, pp.261-281,
2023

Tiiketici Bakis Acis1 ile Marka Yenilikciliginin Etkilerinin Cesitli Sektdérlerde incelenmesi

Kutlu M. B.

in: Muhasebe - Pazarlama - Organizasyon: Teori ve Uygulama, Do¢.Dr.Sahin KARABULUT, Editor, Ekin Yayinevi,
Bursa, pp.251-264, 2022

Refereed Congress / Symposium Publications in Proceedings

L

IL

IIL

Cevreye Cop Atma Davranisinin Norm Aktivasyon Modeli ile incelenmesi

KUTLU M. B.

International Conference on Modern and Advanced Research, Konya, Turkey, 29 - 31 July 2023
INVESTIGATING CONSUMERS' PRODUCT RETURN BEHAVIOR AND ATTITUDES TOWARDS UNETHICAL
RETURNS

KUTLU M. B.

8th International New York Academic Research Congress on Humanities and Social Sciences, 24 - 26 June 2023

Cep Telefonunda Oyun Oynama ve Cizgi Film izleme Kapsaminda Tiiketici Neotenisinin Etkilerinin



incelenmesi
KUTLU M. B,, EKICi OZCAN N.
ULUSLARARASI EKONOMI FINANS VE ISLETME KONGRESI EFi 2023, Sivas, Turkey, 26 - 27 May 2023

IV. CONSUMER NEOTENY AND ANTHROPOMORPHIC PRODUCT DESIGN EVALUATION
KUTLU M. B.
8TH INTERNATIONAL CONGRESS ON HUMANITIES AND SOCIAL SCIENCES IN A CHANGING WORLD, 7 - 09 January
2023

V. Kar Amaci Giitmeyen Kuruluslar Baglaminda Marka imaji: Bir Alg1 Haritalama Galismasi
Kutlu M. B,, Ekici N.
PPAD 25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021, pp.807-811

VI. Cevrimic¢i Sanat Galerilerilerinde Yer Alan Resimlerin Fiyatlandirma Kararlarinda Etkili Olan
Etmenler
Karaseyfioglu Pagal S., Kutlu M. B.
ULUSLARARASI MUZIK VE GUZEL SANATLAR EGITiMi SEMPOZYUMU, Sivas, Turkey, 12 - 14 June 2021, pp.90-91

VII. BULANIK GOK KRITERLI KARAR VERME MODELI ILE PAZAR GEKICILIGININ BELIRLENMESI
KUTLU M. B,, ULUTAS A.
INTERNATIONAL CONGRESS ON MANAGEMENT ECONOMICS AND BUSINESS, Turkey, 7 - 09 September 2017,
pp-39
VIII. Uriinlerde Helal Sertifika Kullanilmasi ve Tiiketicilerin Tiksinme Duyarlihig:

KUTLU M. B, KAGNICIOGLU C. H.
22. PAZARLAMA KONGRESI, Trabzon, Turkey, 28 - 30 September 2017, pp.669-679

IX. Algilanan Risk ve Tiiketici Etnosentrizm Egiliminin Yerli Marka Cep Telefonlarina Karsi Tutum
Uzerine Etkisi
KUTLU M. B.,, KAGNICIOGLU C. H.
21. Pazarlama Kongresi, Turkey, 6 - 08 October 2016

X. Marketing for core acquisition and remarketing of remanufactured products
KAGNICIOGLU C. H, KUTLU M. B.
The LCBR European Marketing Conference, 27 - 28 June 2016

XI. Modelling Consumer Behaviour For Remanufactured Products
KUTLU M. B, KAGNICIOGLU C. H.
International Conference on Social Sciences and Education Research(ICSER 2015), 29 - 31 October 2015

Metrics

Publication: 27
H-Index (WoS): 1

Non Academic Experience

Hatipoglu Plastik A.S.
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