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Education Information

Doctorate, Marmara University, Institute Of Social Sciences, Department Of Public Relations And Publicity, Turkey 2014 -
2018

Postgraduate, Ataturk University, Sosyal Bilimler Enstitiisii, Halkla iliskiler Ve Tanitim Anabilim Dali, Turkey 2010 - 2018
Undergraduate, Cukurova University, Egitim Fakiiltesi, Yabanci Diller Egitimi, Turkey 2006 - 2008

Foreign Languages

English, C2 Mastery

Research Areas

Social Sciences and Humanities

Academic Titles / Tasks

Assistant Professor, Sivas Cumhuriyet University, iletisim Fakiiltesi, Halkla iligkiler Ve Tanitim, 2018 - Continues

Academic and Administrative Experience

Erasmus Coordinator, Sivas Cumhuriyet University, iletisim Fakiiltesi, Halkla iliskiler ve Tanitim, 2017 - Continues

Courses

icerik Analizi, Undergraduate, 2019 - 2020

Spor Pazarlamasi, Undergraduate, 2018 - 2019
Mezuniyet Projesi - I, Undergraduate, 2018 - 2019

Kitle fletisim Kuramlari - I, Undergraduate, 2019 - 2020
Temel Bilgi Teknolojileri - II, Undergraduate, 2018 - 2019
Mezuniyet Projesi - I, Undergraduate, 2019 - 2020
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Medya Pazarlama, Undergraduate, 2018 - 2019

Spor Pazarlamasi, Undergraduate, 2018 - 2019

Mesleki Yabanci Dil - I, Undergraduate, 2019 - 2020
Mezuniyet Projesi - II, Undergraduate, 2018 - 2019
Icerik Analizi, Undergraduate, 2019 - 2020

Mezuniyet Projesi - I, Undergraduate, 2019 - 2020
Mesleki Yabanci Dil - I, Undergraduate, 2019 - 2020
Kitle fletisim Kuramlar - I, Undergraduate, 2019 - 2020
Temel Bilgi Teknolojileri - II, Undergraduate, 2018 - 2019
Medya Pazarlama, Undergraduate, 2018 - 2019

Sosyal Kampanyalar, Undergraduate, 2018 - 2019
Temel Bilgi Teknolojileri - I, Undergraduate, 2018 - 2019
Internet Haberciligi, Undergraduate, 2018 - 2019

Temel Bilgi Teknolojileri - I, Undergraduate, 2018 - 2019
Sponsorluk, Undergraduate, 2018 - 2019

Sosyal Kampanyalar, Undergraduate, 2018 - 2019

Articles Published in Other Journals

I. To Support or Not (Be Able) to Support: An Evaluation in the Context of Brand Activism

AYDINLIOGLU 0., SUSUR M.
Erciyes lletisim Dergisi, vol.8, no.2, pp.847-869, 2021 (Peer-Reviewed Journal)

II. A Semiotic Analysis in the Context of Sustainability and Corporate Advertisement Relation
AYDINLIOGLU 0., SUSUR M.
Selcuk Iletisim, vol.14, no.4, pp.1727-1763, 2021 (Peer-Reviewed Journal)

III. Sosyal Sorumluluk Kampanyalarinin Marka Farkindaligi Baglaminda Degerlendirilmesi
KARAYEL BiLBIL E., AYDINLIOGLU O.
Maltepe Universitesi [letisim Fakiiltesi Dergisi, vol.5, no.1, pp.38-58, 2018 (Peer-Reviewed Journal)

Books & Book Chapters

I. IKLIM ILETiSiMi
TAMER GENCER Z., RENCBER H., AYDINLIOGLU 0., YAZICI B., ARSLAN §., AKSU S., KARADENIZ 0., ARKLAN U,
TOKSARI M., GOKCEGOZ S, et al.
EGITIM YAYINEVI, Konya, 2023

II. Ethics in Communication

ARVAS N, ALICI B,, BOZKURT G., BOZKURT AVCI i, CETIN D., TEPE N., AYDINLIOGLU 0., TAMER GENCER Z., KIRAZ

DEMIR S, ARSLAN S, et al.
PEERETLANG, Berlin, 2023

1. DiJiTAL DUNYADA HABER TUKETIMi
CELIK F., AYDINLIOGLU 0.

in: HALKLA ILISKILER VE REKLAMCILIKTA DiJiTAL TRENDLER, IBRAHIM KICIR, CELIL UNAL, Editor, LITERATURK

ACADEMIA, Konya, pp.57-75, 2023
IV. THE RISING DISORDER OF THE TWENTY-FIRST CENTURY: NEWS OBESITY
CELIK F.,, AYDINLIOGLU 0.

in: THE FUTURE OF COMMUNICATION IN THE DIGITAL AGE, Derya SAHIN, Ezgi ZENGIN DEMIRBILEK, Editor, SRA,

Klaipeda, pp.121-135, 2022
V. KURUMSAL iLETiSiM VE SPONSORLUK
AYDINLIOGLU 0.



in: KURUMSAL ILETISIMIN EL KiTABI, ZEKIYE TAMER GENCER, Editor, EGITIM YAYINEVI, Konya, pp.219-237,
2020

VL. THE IDEOLOGY OF CONSUMPTION AND BRAND USE IN CINEMA
AYDINLIOGLU 0., ALICI B.
in: IDEOLOGY IN COMMUNICATION STUDIES, OMER AYDINLIOGLU, Editor, STRATEGIC RESEARCHES ACADEMY
(SRA), Klaipeda, pp.209-234, 2020

VII. Differing Outlook of Contemporary Advertising
Aydmhoglu 0. (Editor)
Peter Lang Publishing, Inc,, Berlin, 2019

VII. New Horizons in Communication Age

ALICI B,, AYDINLIOGLU O.
IKSAD, Ankara, 2019

IX. The Transformation of the Perception of Hegemonic Masculinity in Cinema through Television
Advertisements
Aydinlioglu 0. (Editor)
in: Differing Outlook of Contemporary Advertising, Omer AYDINLIOGLU,Gokhan GULTEKIN, Editor, Peter Lang
Publishing, Inc., Berlin, pp.11-296, 2019

X. The Transformation of the Perception of Hegemonic Masculinity in Cinema through Television

Advertisements
AYDINLIOGLU 0., GULTEKIN G.
in: Differing Outlookof Contemporary Advertising, Omer Aydinlioglu, Editor, Peter Lang, Berlin, pp.89-113, 2019

XI. ANIMATED MOVIES AND CHILD IN THE CONTEXT OF CONSUMERIST SOCIETY
ALICI B,, AYDINLIOGLU O.
in: CONTEMPORARY STUDIES IN SOCIAL, ECONOMIC AND FINANCIAL ANALYSIS, Sadullah GELIK, Osman
Kiiciikahmetoglu, Julia Dobreva, Editor, IJOPEC Publication, Londrina, pp.87-113, 2017

XI. DIiJiTAL DONEM TURK KORKU SINEMASI’'NDA MARKA YERLESTiRME
ALICI B, AYDINLIOGLU 0.
in: MEDYA GAGINDA ILETISIM "SOKAKTAN EKRANA, SANALDAN GERGEGE”, ALI MURAT KIRIK, Editor, CiZGi
KITABEV], istanbul, pp.289-317, 2017

Refereed Congress / Symposium Publications in Proceedings

I. SEX SELLS: INVESTIGATION OF VIEWER REACTIONS TO AUTOMOBILE ADVERTISEMENTS THROUGH

RECEPTION ANALYSIS
AYDINLIOGLU 0., CELIK F.
9. ULUSLARARASI ANKARA BILIMSEL ARASTIRMALAR KONGRESI, Ankara, Turkey, 26 - 28 December 2023,
pp.2147-2148

I. DUYGUDAN EYLEME, NEFRETTEN BOYKOTA: MARKA NEFRETININ BiR SONUCU OLARAK MARKA
BOYKOTU UZERINE NITEL ARASTIRMA
CELIK F., AYDINLIOGLU 0.
EGE 10. ULUSLARARASI SOSYAL BILIMLER KONGRESI, izmir, Turkey, 22 - 24 December 2023, vol.1, pp.3185-3192

IIl. THE PRACTICE OF CREATING AN IDEOLOGICAL ICON: SEMIOTIC ANALYSIS OF ZARA ATELIER'S
SOCIAL MEDIA CAMPAIGN POSTERS
CELIK F.,, AYDINLIOGLU 0.
3RD INTERNATIONAL CONFERENCE ON SCIENTIFIC AND ACADEMIC RESEARCH, Konya, Turkey, 25 - 26
December 2023, vol.1, pp.72-84

IV. SOSYAL SORUMLULUK PERSPEKTiFINDEN SOSYOLOJiK FiLM ANALiZi: SiBEL FiLMi ORNEGI
CELIK F.,, AYDINLIOGLU 0.
3RD INTERNATIONAL CONFERENCE ON SCIENTIFIC AND ACADEMIC RESEARCH, Konya, Turkey, 25 - 26
December 2023, vol.1, pp.178-188



VI

VIL

VIIL

IX.

XL

XIL.

XIIL

XIV.

XV.

XVIL

KAGIT KAPLANLAR: SLACKTIVISM AKIMININ INFLUENCER UZERINDEN OKUNMASI

CELIKF,, AYDINLIOGLU 0.

SELCUK 9. ULUSLARARASI SOSYAL BILIMLER KONGRESI, Konya, Turkey, 15 - 17 December 2023, vol.1, pp.1575-
1586

DAVIES'IN REKLAM GEKICILiKLERI TiPOLOJiSi BAGLAMINDA SiYASI REKLAMLARDA GEKICiLiK
KULLANIMI

AYDINLIOGLU 0., CELIK F.

11. ULUSLARARASI "YENI DUNYADA ILETISIM" KONGRESI, Gaziantep, Turkey, 15 - 17 December 2023, vol.1,
pp.177-189

Tiirk Korku Sinemasinda Kadin imgesinin Sunumu

AYDINLIOGLU 0., CELIK F.

3. ULUSLARARASI KURESEL DUNYADA KADIN KONGRES], Istanbul, Turkey, 1 - 03 December 2022, vol.1, pp.130
BIiYOPOLITIK PAZARLAMA UZERINE LITERATUR TARAMA

CELIK F., AYDINLIOGLU 0.

INTERNATIONAL SOCIAL SCIENCES CONGRESS IN THE AGE OF DIGITAL TRANSFORMATION, istanbul, Turkey, 11 -
12 November 2022, vol.1, pp.497-503

DiSTOPYADAN IHTiYAC YARATMA: REKLAMLARDA DiSTOPIK OGE KULLANIMI UZERINE BiR
CALISMA

AYDINLIOGLU 0., CELIK F.

INTERNATIONAL SOCIAL SCIENCES CONGRESS IN THE AGE OF DIGITAL TRANSFORMATION, istanbul, Turkey, 11 -
12 November 2022, vol.1, pp.488-496

DISTOPYADAN IHTiYAC YARATMA: REKLAMLARDA DiSTOPIiK OGE KULLANIMI UZERINE BiR
CALISMA

CELIK F., AYDINLIOGLU 0.

5. MEDYA OKURYAZARLIK FORUMU DIJiTAL DONUSUM CAGINDA ULUSLARARASI SOSYAL BILIMLER KONGRESI,
istanbul, Turkey, 11 November 2022, pp.490-496

BiYOPOLITiK PAZARLAMA UZERINE LITERATUR TARAMA

CELIK F., AYDINLIOGLU 0.

5. MEDYA OKURYAZARLIK FORUMU DIJiTAL DONUSUM CAGINDA ULUSLARARASI SOSYAL BILIMLER KONGRESI,
istanbul, Turkey, 11 November 2022, pp.497-503

Televizyon Reklamlarindaki Kadin Stereotiplerine Bir Baskaldiri1 Olarak Feminist Reklamcilik: Bir
Alimlama Analizi

AYDINLIOGLU 0.

3. Uluslararasi Sosyal ve Beseri Bilimler Kongresi, Van, Turkey, 20 - 22 December 2019, pp.260-278

The Use of Glittering Generality in Advertising Discourses As a Persuasive Strategy

AYDINLIOGLU 0.

VIII. UMTEB INTERNATIONAL CONGRESS ON VOCATIONAL AND TECHNICAL SCIENCES, Sivas, Turkey, 11 - 13
October 2019, vol.1, pp.372-382

CHILD AND ANIMATED MOVIES IN THE CONTEXT OF CONSUMERIST SOCIETY

ALICI B., AYDINLIOGLU 0.

8.ICOPEC 2017: International Conference of Political Economy, Belgrade, Serbia And Montenegro, 28 - 30 June
2017, pp.77

ANIMASYON FiLMLERIN KENT MARKALASMASINA YONELiK KULLANIMI: AYAS VE KOTU KEDI
SERAFETTIN ORNEGI

AYDINLIOGLU 0., ALICI B.

2. Uluslararasi Sosyal Bilimler Sempozyumu (ASOS), ANTALYA-ALANYA, Turkey, 18 - 20 May 2017, pp.1063
PROPAGANDA ARACI OLARAK ANIMASYON FILMLER:PERSEPOLIS ORNEGI

ALICI B., AYDINLIOGLU O.

Uluslararasi Avrasya Sosyal Bilimler Kongresi 2017, ANTALYA-ALANYA, Turkey, 6 - 08 April 2017, pp.257
TURK SINEMASI’NDA SOSYAL SORUMLULUK iLETiSIMINiN ETKINLiGINE YONELIK BiR
ARASTIRMA:HALAM GELDI VE 91.1 ORNEGI



AYDINLIOGLU 0., ALICI B.
ULUSLARARASI AVRASYA SOSYAL BiLIMLER KONGRESI 2017, ANTALYA-ALANYA, Turkey, 6 - 08 April 2017,
pp-250

Metrics

Publication: 42
H-Index (WoS): 1

Non Academic Experience

Dzemal Bijedic University of Mostar

Kazimieras Simonavicius University
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