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Exploring the temporal effect of ad clutter on digital ad avoidance: A two-wave longitudinal study
Celik F., Yildiz S. Y., Ozkara B. Y., Cam M. S., Ibrahim B.

GLOBAL KNOWLEDGE, MEMORY AND COMMUNICATION, vol.73, pp.1184-1213, 2024 (ESCI)

Efficiency of Investment Incentives in Reducing Regional Development Disparities in Tiirkiye
Diindar S., Demir G., Noyan Yalman I, Kosaroglu §. M., Yildiz S. Y.

SOSYOEKONOM], vol.32, no.59, pp.129-150, 2024 (ESCI)

Leveraging the power of gamification in consumer decision making: Hedonism vs. Utilitarian
Yidiz S. Y.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.17, no.1, pp.171-198, 2024 (Peer-Reviewed Journal)

City Studies in Marketing: The Past, Present and the Future of Turkish Cities

YILDIZ S. Y.

Kent Akademisi (Online), vol.16, no.Tiirkiye Cumhuriyetinin 100. Yih Ozel Sayis1 | Special Issue for the 100th
Anniversary of the Republic of Tiirkiye, pp.284-308, 2023 (Peer-Reviewed Journal)

GETTING LOST IN THE DIGITAL MARKETPLACE: POINTS, BENEFITS, AND PURCHASES

Yidiz S. Y., Altin S.

Yonetim Bilimleri Dergisi, vol.21, no.50, pp.1311-1339, 2023 (Peer-Reviewed Journal)

Bilingli Tiiketim ve i¢giidiisel Satin Alma Arasindaki Etkilesimi Kesfetmek: Tiiketici Psikolojisini
Anlamaya ve Etkilemeye Yonelik i¢gériiler

YILDIZ S. Y.

Ugiincii Sektér Sosyal Ekonomi, vol.58, no.2, pp.1081-1099, 2023 (Peer-Reviewed Journal)

The rise of gamification in digital marketing: A bibliometric review of the future of gamification
Yidiz S. Y.

Uluslararasi Akademik Birikim Dergisi, vol.6, no.2, pp.236-248, 2023 (Peer-Reviewed Journal)

Determination of consumer profiles according to the gender of instagram influencers

Yidiz S. Y.

Cumbhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi, vol.23, no.4, pp.943-953, 2022 (Peer-Reviewed Journal)
The Interaction of Purchasing Factors in Hedonic Shoppers

YILDIZ S. Y., CAM S.

JOURNAL OF THE HUMAN AND SOCIAL SCIENCE RESEARCHES, vol.11, no.3, pp.1690-1711, 2022 (Peer-Reviewed
Journal)

Innovation resistance barriers to online purchase intention: The mediating role of perceived price
and perceived enjoyment

Yildiz S. Y., Demir D.

isletme Arastirmalar1 Dergisi, vol.14, no.3, pp.1701-1710, 2022 (Peer-Reviewed Journal)

The effect of influencer marketing on the purchase preferences of social media users

Yidiz S. Y.

Uluslararasi Yonetim Akademisi Dergisi, vol.4, no.3, pp.559-610, 2021 (Peer-Reviewed Journal)

Sosyal pazarlama literatiiriinde saglk hizmetlerinin gelisimi

YILDIZ S. Y., TOSUN N.

Uluslararasi Saghk Yonetimi ve Stratejileri Arastirma Dergisi, vol.7, no.3, pp.713-725, 2021 (Peer-Reviewed
Journal)

25 years of digital payment systems

Yidiz S. Y.

Duzce University Journal of Social Sciences, vol.11, no.2, pp.282-298, 2021 (Peer-Reviewed Journal)
Examining The Effects of Covid-19 On Health Services Marketing Research with A Bibliometric
Analysis

TOSUN N, YILDIZ S. Y.

International Journal of Health Management and Tourism, vol.6, no.3, pp.647-666, 2021 (Peer-Reviewed Journal)
The mediating role of consumer engagement in the effect of social media marketing on electronic
word-of-mouth intention

Demir D., Yildiz S. Y.
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Business and Management Studies: An International Journal, vol.9, no.2, pp.649-661, 2021 (Peer-Reviewed
Journal)

How do personality traits affect the purchasing behavior of young consumers?

Yildiz S. Y., Biger D. F.,, Mahirogullar1 A.

Giimiishane Universitesi Sosyal Bilimler Enstitiisii Elektronik Dergisi, vol.11, no.3, pp.661-675, 2020 (Peer-
Reviewed Journal)

Purchasing behavior of individuals using mobile shopping applications

Bicer D.F., Yildiz S. Y., Saritepe 0. K.

Yonetim ve Ekonomi Aragtirmalari Dergisi, vol.17, no.3, pp.201-221, 2019 (Peer-Reviewed Journal)

Mobile shopping on the axis of hedonism and innovation

Yildiz S. Y., Tuna M. F,, Savas N. E.

e-Cumhuriyet Universitesi iktisadi ve Idari Bilimler Dergisi (elektronik), vol.19, no.2, pp.400-412, 2018 (Peer-
Reviewed Journal)

Interaction between risk perception and satisfaction and dissatisfaction in individuals who shop
online

Yidiz S. Y.

Pazarlama i¢gériisii Uzerine Gahsmalar, vol.1, pp.32-40, 2017 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL.

11

Iv.

VL

VIL

VIIL

IX.

Conspicuous Consumption

Demir D., Yildiz S. Y.

in: Consumer Typologies, Kiirsad Ozkaynar,Aykut Yilmaz,Tarik Yolcu, Editor, Nobel Yaymnevi, Ankara, pp.193-205,
2022

In the context of technology and social media: Hedonic shopping

Yildiz S. Y., Cabuk S.

Gazi Yayin Dagitim, Ankara, 2021

Influencer marketing

Yildiz S. Y., Akbulut Dursun O.

in: Understanding the changing consumer: Current research, Cansu TOR-KADIOGLU, Editor, Gazi Yaym Dagitim,
Ankara, pp.83-105, 2021

Inertia, loyalty and habits

Yidiz S. Y.

in: Consumer psychology, Volkan Dogan, Editor, Beta Yaymevi, istanbul, pp.195-220, 2021

Fear of missing out

Yildiz S. Y., Biger D. F.

in: Marketing Theories 2, Mehmet ismail Yagci,Serap Cabuk, Editor, Media Cat Kitaplari, Istanbul, pp.193-212, 2021
Tourism

Yildiz S. Y., Toker M.

in: Atlas of Sivas, Kaan Sevki Kavak, Editor, SVS Yayinlary, Sivas, pp.391-399, 2020

Consumer regret

Yildiz S. Y., Giileg S.

in: Current perspectives on consumer psychology, Hatice Aydin,Aysel Kurnaz, Editor, Peter Lang Publishing, Inc.,
Berlin, pp.113-124, 2020

Current trends in integrated marketing communication

Yidiz S. Y.

in: Consumer from a communication, marketing and advertising perspective, Sefer Darici, Editor, Walter de
Gruyter, Inc., Warszawa, pp.90-108, 2020

Marketable tourism potential in Sivas and its contributions to the economy

Yidiz S. Y.



in: Sivas Economy "Past, present and future", Dog. Dr. ilkay Noyan Yalman, Editor, Sivas Vilayet Kitaphg, Sivas,
pp.269-288, 2019

Refereed Congress / Symposium Publications in Proceedings

I. Algveris Bagimlilig1 Sarmalinda Tiiketici Giliveni: Kegif mi? Yenilik Arayis1 m1?
YILDIZ S. Y.
Anadolu 13. Uluslararasi Sosyal Bilimler Kongresi, Diyarbakir, Turkey, 15 - 17 September 2023, pp.46
I. The Influence of Consumers in Social Media Boutiques: The Role of Product Design and Engagement
YILDIZ S.Y.
2. Uluslararasi Korkut Ata Bilimsel Arastirmalar Kongresi, Ankara, Turkey, 7 - 08 October 2023, pp.56-57
III. Real Time Marketing Strategies: Racing Time in the Buying Process
YILDIZ S.Y.
8. International Aegean Conferences, {zmir, Turkey, 23 - 25 September 2023
IV. This blouse looks great on you: The road to loyalty in online ready-to-wear shopping
Yidiz S. Y.
II. Uluslararasi Iktisadi ve idari Bilimler Kongresi, Bingél, Turkey, 19 - 20 January 2023, pp.201-202
V. The interplay of hedonism, mindful consumption, and impulsive buying: Insights from consumer
psychology
Yildiz S. Y.
II. Uluslararas: iktisadi ve idari Bilimler Kongresi, Bingél, Turkey, 19 - 20 January 2023, pp.193-194
VL. A framework for the use of gamification elements for persuasion in digital marketing applications:
Managing content
Darici S, Yildiz S. Y.
1. Uluslararasi Ulusal Dijital Diinya& Dijital Saglik Kongresi, Sivas, Turkey, 19 - 21 October 2022, pp.54-55
VII. The impact of NFT contents on the consumer's purchasing decision
Daria S, Yildiz S. Y.
2. International Media and Society Symposium, Istanbul, Turkey, 24 - 28 May 2022, pp.127-135
VIII. Mobile shoppers beware! Is shopping a game?
Yildiz S. Y., Demir D.
26. Pazarlama Kongresi, Kirsehir, Turkey, 23 - 25 May 2022, pp.611-624
IX. E-service quality and the effects of influential factors of buying decisions on customer loyalty in the
electronic environment
Demir D, Yildiz S. Y.
III. International Academic Studies Congress (ASC-2022 / SPRING), Osmaniye, Turkey, 13 - 16 May 2022, pp.249-
261
X. A projection on the future of digital methods used in research on consumer behavior: Critical
literature review and solution proposals
Ozkaynar K., Yildiz S. Y.
III. International Academic Studies Congress (ASC-2022 / SPRING), Osmaniye, Turkey, 13 - 16 May 2022, pp.123-
141
XI. Repositioning of consumer decision making indicators in hedonic shopping motivations
Yildiz S. Y., Cam S.
21. Uluslararasi isletmecilik Kongresi, Kahramanmaras, Turkey, 12 - 14 May 2022, pp.5-25
XIl. Metaverse: The new source of hedonism in the future
Yidiz S. Y.
International Conference On Identity Crisis: World at a Cross Road, Anand, India, 4 - 05 December 2021, pp.361-
362
XIII. Cosmetic products and innovation resistance barriers
Yildiz S. Y., Demir D.



25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021, pp.1-4

XIV. The importance of pop-up stores for entrepreneurial marketing
Demir D., Yildiz S. Y.
International Symposium on Current Approaches and New Trends in Social Sciences, Mersin, Turkey, 24 - 25 June
2021, pp.99-100

XV. Does the use of Influencer in social media affect consumers' more payments?

Yidiz S. Y.
The International Academician Studies Congress 2021-Spring, Mersin, Turkey, 29 April - 02 May 2021, pp.131-139

XVI. Consumers' buying behavior in the Omnichannel world
Cabuk S., Demir D., Yildiz S. Y.
23. Pazarlama Kongresi, Kocaeli, Turkey, 28 - 30 June 2018

XVII. The effect of e-word-of-mouth communication in innovative product preferences
Cabuk S., Yildiz S. Y., Demir D.
22. Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017, pp.740-745

XVIIL. Orgiitsel Giiven Duygusu ile Orgiitsel Sinizm Arasindaki iligkinin Tespitine Yénelik Nicel Bir

Arastirma
TAGRAF H., 0ZKAYNAR K, YILDIZ S. Y., 0ZKAN A. M.
2. Orgiitsel Davranis Kongresi, Kayseri, Turkey, 07 November 2014, pp.489-497

XIX. Orgiitsel giiven duygusu ile érgiitsel sinizm arasindaki iliskinin tespitine yonelik nicel bir aragtirma
Tagraf H., Ozkaynar K, Yildiz S. Y., Ozkan A. M.
2. Orgiitsel Davranis Kongresi, Kayseri, Turkey, 7 - 08 November 2014, pp.489-497

XX. Personel motivasyonunun hizmet kalitesine etkisinin incelenmesi: Saglik sektorii iizerine bir

uygulama
Yildiz S. Y., Ozkaynar K., Saritepe O. K, Erturhan Iskin H.
2. Orgiitsel Davranis Kongresi, Kayseri, Turkey, 7 - 08 November 2014, pp.784-792

XXI. In the global brands war, the social media front
Yildiz S. Y., Ozkaynar K., Saritepe O. K.
18. Pazarlama Kongresi, Kars, Turkey, 18 - 22 June 2013, pp.14-25

XXII. Inspirations for hedonism and innovativeness on mobile shopping behaviors
Tuna M. F, Yildiz S. Y., Savas E.
23. Pazarlama Kongresi, Kocaeli, Turkey, 28 - 30 June 2018

Supported Projects

Yildiz S. Y., TUBITAK Project, KOBI'lerin performansi iizerinde etkili olan sosyal medya pazarlama araclarmin ingiltere ve
Tiirkiye arasindaki potansiyel farkliliklar agisindan incelenmesi ve sistematik hale getirilmes, 2023 - 2024

Yildiz S. Y., Project Supported by Higher Education Institutions, Investigating the effect of Schadenfreude and consumer
envy on repurchase intention and willingness to pay in the purchase decision process, 2023 - 2024

Diindar S., Yildiz S. Y., Noyan Yalman I., Kosaroglu S. M., Erilli N. A., TUBITAK Project, Yatirim Tegvik Sistemine Yénelik
Mevcut Durum Analizi ve Politika Onerileri, 2023 - 2024

Kavak K. S.,, Kaya A, Dogan A, Yildiz A., Acikkol Yildirim A., Akbulut Ozpay G., Bagel H., Akpulat H. A., Can I, Degirmenci M.,
et al, Governorship, Preparation and Publication of Atlas of Sivas Project, 2019 - 2020

Yidiz S. Y., Biger D. F., Mahirogullar1 A,, Project Supported by Higher Education Institutions, A study to examine the
relationship between personality traits and consumption habits, 2018 - 2019

Bicer D.F,, Yildiz S. Y., Saritepe O. K., Project Supported by Higher Education Institutions, Adoption of mobile applications

and determining their effects on unplanned purchasing behavior, 2017 - 2018

Student Project



R & D Project, Determination of university students' perception of Metaverse and its effects on willingness to pay, Sivas
Cumbhuriyet University, Cumhuriyet Sosyal Bilimler Meslek Yiiksekokulu, Biiro Hizmetleri Ve Sekreterlik, Turkey, 2022 -
2022

Activities in Scientific Journals

Journal of Business and Communication Studies, First Editor, 2022 - Continues

Scientific Refereeing

TUBITAK Project, 2209-A - Universite Ogrencileri Arastirma Projeleri Destekleme Programi, Sivas Cumhuriyet University,
Turkey, March 2022

TUBITAK Project, 2209-A - Universite Ogrencileri Arastirma Projeleri Destekleme Programi, Sivas Cumhuriyet University,
Turkey, September 2021

Scientific Consultations

TUBITAK 2242-University Students Research Project Competitions, Project Consultancy, Sivas Cumhuriyet University,
Cumhuriyet Sosyal Bilimler Meslek Yiiksekokulu, Biiro Hizmetleri Ve Sekreterlik, Turkey, 2021 - 2022

Metrics

Publication: 51

Invited Talks

Kamu Kurumlarinda Yénetici Asistanlig1, Conference, Cumhurbaskanhgi Insan Kaynaklari Ofisi IKAF'22, Turkey, March
2022

Awards

Yidiz S. Y., Determining the effects of university students on Metaverse perception and willingness to pay, Tiibitak - 2242
Universite Ogrencileri Arastirma Proje Yarigmalari, July 2022

Yildiz S. Y., Best paper presenter award, International Conference On Identity Crisis: World At A Cross Road , December
2021

Non Academic Experience

University, Sivas Cumhuriyet University, International Relations Office
University, Sivas Cumhuriyet Universitesi, Uygulamah Egitimler Koordinatérligii
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